


Von Spielen lernen —
Player Centric Design




Spielen = Uberleben

Spielen = Lernen

Spielen = Kommunizieren
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THE INTERNATIONAL LIBRARY OF

‘!
- SOCIOLOGY AND SOCIAL RECONSTRUCTION

HOMO
LUDENN

A Study of
the Play Element
in Culture

J. HUIZINGA

Late Professor of History in the University of Leyden

Autheor of ‘“The Waning of the Middle Ages’’. ete.

Editor: KARL MANNHEIM
Publisher : ROUTLEDGE & KEGAN PAUL LTD.

Der spielende Mensch

entdeckt sich selbst im Spiel

Spiel als ,,Sinn-Findung*




The History of (Digital) Games




1st Generation Consoles 2nd Generation Consoles 3rd Gene

Magnavox Odyssey 1st Video Game Crash

Tennis for Two Adventure

Space Invaders




Games & Mobillity
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Mobile Games
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Nintendo Switch
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Gamification

Leaderboards

Challenges
Goals & Rules
Feedback Cycles

Achlevable Tasks
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POOL

uberX

BLACK CAR

TAXI

Uber

-

OUTSIDE MOSCONE CONVENTION CENTER WEST

o 345 Minna Street

uberX uberXL UberBLACK TAXI

P\

ACCESS

DRIVER EN ROUTE

® Dogpatch Boulders

® Home

Canada

North

QQ ‘ gle United States 4
Nrean
PAUL TOYOTA
POOL PRIUS

7CLG870

YOU'RE POOLING WITH PATRICIA, PAYING $5.95
(@) SEND STATUS TO CONTACTS
PERSONAL v

:;: FIND FRIENDS WHO HAVEN'T TRIED UBER. SEND INVITES



Uber Rewards

Gold through May 14, 2019 G I I

You unlocked new benefits
Things are moving your way.

450

of 500 pts

Next $5 Uber Cash reward

Unlock Platinum 2,125 of 2,500
| ! points

GOId 4 To get $5 cancellation

fee refunded, request a
ride within 15 min

Thanks for being a Gold member.

Your Gold benefits
. GOTIT
0 Flexible cancellations See benefits = _

Get cancellation fees refunded

when you rebook within 15 min.
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trips

Drive towards pin
C

A NAVIGATE

——

Whoop! You just earned
a new Gamer badge!

VIEW ALL BADGES

Whoop! You just earned
a new Caffeine badge!

\ ™ 4

VIEW ALL BADCGES

6:10 AM

BADGES

MY BADGES SPECIALS

CAFFEINE HOT DOG

AIRPORT

GOLD-DIGGER TRAVELLER

SUPER FAN MEXICO GOLDEN GATE

Q “F.ul 2 7:55PM

Make it to $40

You're $6 away from
making $40 in net earnings.
Are you sure you want to
go offline?

KEEP DRIVING




S-Drive Samsung
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S-DRIVE

Quelle: Samsung



Boneo Volkswagen

CASE STUDY

Quelle: Octalysis Group



Urban Hunt Mercedes-Benz

Quelle: Mercedes-Benz



Tessla App - Car Configurator’s

Cmd Drive one. he Ford Story owners Dealer En Espanc Corporate

GARAGE / CAR SELECT Mercedes-Benz C 63 AMG Coupé BlackSeriesm@ CARS | CROSSOVERS& SUVs | TRUCKS | HYBRIDS&EVs | COMMERCIAL | ALL | TECHNOLOGY
OO0 0mD 17,628 <3
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C 63 AMG COUPE BLACK SERIES —
EXTERIOR OPTIC

Top Speed

Acceleration

Control ; e\ ~

WHEEL TYPE
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Paint Type Hood Side Stripes
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© Map - Exit Garage Owned

CONFIGURATION 2012 Ford Mustang Boss 302 Coupe. Hi-Po 302 4V Ti-VCT V8 Engine , 6-Speed Manual Transmissior CURRENT
& PRICING Pricing shown for ZIP code 90210 as of 03/10/11 09:19 PM (GMT--11)S2 PARTICIP,
DEALER




Altersgruppen
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www.game.de
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Socializer Achiever Freigeist Philantroph Spieler Aktivist

Energieeffizienz Umweltbewusste Fahrweise Markenverbundenheit

Sicherheit CO2 Footprint Fun-Faktor Stauvermeidung (PKW)

Transmodalitat PKW OPNV Car/Bike Sharing Bahn + Bus Flugzeug
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Altruistic Gifting / Knowledge
Customisation Purpose Care Taking Access Collection Sharing Share Points Prizes Leaderboards Badges
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Virtual Innovation Development
Economy Lottery Platform Voting Tools Anonymity Light Touch Anarchy

Reward Philanth-

General Achiever

Schedule ropist Disruptor

Quelle: Gamified.UK




Quelle: QUIXXIT




Casestudy Smart Mobility

Philantroph

\

- Umweltbewusstsein

wird adressiert

- Level Design von ,hell

bis dunkelgrun®

- Baum wird gepflanzt
- Status/Erfolg wird

kommuniziert






